
Metalnomics



I. Cultural goods

Cultural economics: A subfield of economics that uses economic
tools to analyze the supply and demand for cultural goods.



I. Cultural goods

Cultural goods differ from other goods in several ways.

They are experience goods in that it is hard to assess their quality
and enjoyment without “experiencing” them.

They embody some properties of information goods in that their
main value is the information that they contain.

They carry two sets of values: an economic value and a social value.
Culture produces benefits beyond what the individuals consume,
otherwise known as an externality.

Heavy metal may differ from many cultural goods because it relies
on word-of-mouth advertising.



I. Cultural goods

We can think about heavy metal music as a cultural good and we
can analyze it using economic frameworks.

Superstar theory: Only a few performers appropriate the
majority of profits (Rosen, 1981).

If you had the opportunity to see Metallica, you will probably be
willing to pay a high ticket price. However, your willingness to pay
to see Anthrax, is probably much lower, despite a very small
quality difference between the two bands. They are imperfect
substitutes.

Rosen showed that small differences in talent become magnified into
large earnings differences. This along with joint consumption
technology, explains the effect.



II. Globalization

We can also think about the impact of globalization on cultural
goods.

Technology played a crucial role in accelerating the spread of metal
music across the world.

Stylized fact: The distribution of heavy metal bands across
countries is uneven.

Which country has the most heavy metal bands?

Which country has the most heavy metal bands per 100,000 people?
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II. Globalization

This data comes from the Metal Archives (2021), which excludes
certain subgenres such as nu-metal.

What explains the difference in allocation across countries?

Culture, religion, politics, and climate may play a role.

It might have more to do with economics than any other reason.



II. Globalization

“Maybe if I was born in Kazakhstan it might have been different!
I’m sure that, as it would still be me, I’d have still been a metal
guy, but obviously in some countries the possibilities are more
limited than in others.”
- Alexi Laiho, Guitar World Magazine, 2019



II. Globalization

Metal music production remains a labor-intensive process that
involves considerable technical skill.

The years of practice needed to become a guitar virtuoso may not
translate to mainstream work, leading to limited external career
options and inadequate future bargaining power.

Since metal music is not commercially popular, the choice to
become a metal musician is risky and costly.



II. Globalization

In some countries, these risks and costs can be more easily
absorbed.

Differences in advanced economies sheds light on how the
insecurity of artistic careers may transpire with heterogeneous
constraints.

The GoFundMe earned $80,000 in less than a week with Metallica
guitarist and former bandmate Kirk Hammett donating $5,000.



II. Globalization

The choice to become a metal musician in Finland is supported
through multiple policy channels.

Finland has universal healthcare.

Finland has one of the world’s most advanced and comprehensive
welfare systems.

Finland has a unique compulsory music education program.



II. Globalization

Disclaimer: More empirical work is needed to verify this
hypothesis.

Implication: Cultural goods such as metal music have been, and
will continue to be underprovided on a global scale.

We are missing talented metal musicians from the Global South,
the United States, and elsewhere.
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